
Emotional identification in online advertising.
Interia Emotions Project

Michal Rosiak, Interia Group
Damian Grimling, Sentimenti



Interia Emotions' pioneering project 

INTERIA.PL is a popular Internet medium, the third largest in Poland, 
and maintains more than 200 editorial services whose topics cover 
almost all aspects of modern life.

SENTIMENTI.PL is the result of a collaboration of linguistic 
engineering, psychology and artificial intelligence using deep neural 
networks. The algorithms are based on the results of scientific research 
involving more than 20,000 Poles on about 30,000 words, phrases, texts 
and emoticons.



Emotional support for advertising
Interia Emotions: 
An ad-supported project to increase the effectiveness of ads by 
matching the emotions contained in the editorial text and in the 
ad itself.

SentiTool:
an application for the automatic study of the emotive meaning 
of words used in publications, but also of phrases and whole 
texts. Emotional analysis includes 8 basic emotions and 
additionally emotional overtones (sentiment).



Interia Emotions 

Eight basic emotions and their developments 
according to Robert Plutchik's theory of emotions

Interia's emotion language includes eight 
basic emotions.

Syntactic-semantic analysis in the Interia 
Emotions project makes it possible to 
determine the levels of emotion in Interia's 
editorial publications. The intensity of 
emotions is expressed numerically.



Interia's map of emotions

Facts - news service: 14,956 texts
Automotive: 2,887 texts
MenWay - service for men: 899 teks. 
Woman - thematic service: 9,145 texts 

The analysis includes 8 basic emotions.



Interia's map of emotions 

Stage 1: 
Determining the emotional overtones of Interia by examining 
articles published on the Portal and measuring emotions in 
individual articles. 



The intensity of emotions at Interia
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Emotions in Interia's "Facts"
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Emotions in Interia's "Automotive" 
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Interia's emotion map: 
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Emotional support for ads on Interia

ADVERTIS
EMENT



ADVERTIS
EMENT

0%

10%

20%

30%

Trudna sytuacja pogodowa

Emotions in the text "Difficult weather 
situation".

joy trust fear revulsion

sadness expectation anger surprise

Interia 
Emotions

Interia 
Emotions

Emotional support for ads on Interia



Emotional support for ads on Interia



Interia Emotions: empathy marketing

Stage 2: 
Measuring emotion in ads.
Emotional model in ad positioning. 
Subliminal reinforcement of the sales message.

Interia Emotions: an automated ad impression system.
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